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*not from Germany




My name is

German

*not from Germany

| am a Venezuelan Creative (Art) Director, based in Dubai. | have several
years of experience working in Advertising, Design, Innovation and
creative fields; as a team player and consultant for different studios, ad
agencies and corporations; at some point along the way, | also played
My part as a university professor in the field of design.

| am a believer in fun and doing what | like the most. | always have a lot
of fun doing my work, which is why | deliver outstanding results each
time regardless of the kind of project or size of the client.

Along the ride | have been able to hone my skills and become a visual
storyteller, creating imaginative and inspirational artworks, and working
closely with several clients and brands from different countries and
multicultural backgrounds.
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Cool briefs mean cool projects. Some of these here
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https://vimeo.com/729874353

Odwrised 1o win s Ayl 02
——

SRt —

4
g‘.
g
|
4

L t_.ﬁ,‘“
e N i

My Card

-

Scan your virtual card each time you shop at
‘Yes' participating brands to earn or redeem
points and avail exciting offers.

Current Points m

R

50017820 B~
Member Number . SAVE ON FUEL,

The challenge: Create a new product brand identity, and its launch
campaign destined to create awareness among customers, about the —I—
benefits of the programme offers and instant rewards via the mobile ,

app; enticing potential customers to download and install the application. clistoria e el e e e T N o

Solution: Development of the ‘Yes’ rewards programme brand identity, g ’ :

creative campaign conceptualization and cross-channel offline and Ove I 1 : 2 b | | | | O N p O | r']'tS |SS U e d
online paid media launch. The unique rewards programme enables

customers to earn points and rewards when paying for fuel, automotive

services or for purchasing convenience store products and groceries; as 3 O O m | | I | O ﬂ p O | I’TtS re d e e m e d

well as F&B across ENOC'’s service station network. across fuel, Zoom, AutroPro and Tasjeel.



Project: Undecided Campaign

Client: EMAAR Malls Group / Pier 7

The challenge: Develop a new campaign for Pier 7, an iconic and unigue fine dining destination
located in the heart of Dubai Marina. A signature building with seven different restaurants on each of
its floors, celebrating-as the city of Dubai itself- the diversity, in this case through the art of fine dining.

The solution: A campaign inspired by the indecisiveness of human nature. The concept brings up
the idea that it does not matter if the persons are in the mood for a specific kind of food or another,
there are 7 Fabulous Dining Options to choose from, and you have all of them in the same place, Pier
7. Campaign developed to run throughout different platforms including traditional advertising, Radio

spots and social media touch points.
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UNDECIDED?

You shouldn’t have to be.

Pler 7 tantalises your every whim
with seven decadently delightful
dining options.

Decide when you arrive.

For more information call 04 438 1020 of emall enauities@pledy a0
Dre70X8  BPiex70ubal  #Pie7Dubal  ploet7.ae




Project: CIVEA Awareness Campaign

Todes los excesos hacendaiio ... ELALGOHOL ES UNO DEELLAS

Client: CIVEA (Chamber of the Venezuelan Industry of Alcoholic Species)

The challenge: Create an awareness campaign to reduce/stop excessive alcohol
consumption among different targets, mainly focused on young consumers.

The solution: A highly visually relatable campaign that resonated with a young audience,
highlighting the consequences that elevated alcohol consumption could produce in
pregnancy, driving, behaviour and ultimately the loss of life.

The campaign involved brand identity development, creative concepts conceptualization,
photography production and orchestration of a cross-channel offline and online launch; the
campaign was also used as a bottom-line tagline for other liuor ads, and direct warning
stickers on products, reaching further exposure.

Copy: All the excesses hurt ...Alcohol is one of them!
Against excess. Stop and Think

Muchas cosas puedenarriessar tu futuro ... ELALCOHOL ESUNO BEELLAS

Muchas causas pueden descontrolar tu manejo ... FL ALCOHOL ES UNODE ELIAS

Muches factores pueden afectar tuembaraze ... ELALCOHOL ESUNO DE ELLOS
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Copy: Many factors could affect your
pregnancy ...Alcohol is one of them!
If you are pregnant. Stop and Think

Copy: Many things could put in risk your Copy: Many factors can uncontrol your driving
future ...Alcohol is one of them! ...Alcohol is one of them!
If you are under 18. Stop and Think If you are going to drive. Stop and Think




Project: Print Ad

Client: Cativen - Groupe Casino

The challenge: As leaders in FMCG and the retail sector in Venezuela, Cativen / Groupe Casino commissioned us to
create a print advert to represent their country-wide market dominance and audience preference for their
supermarket formats, over competitors.

The Solution: A carefully crafted visual key art which represents in a single composited image the company's USPs.
Its leadership on the market, delivered by the central tagline "Conductores del Consumo” (Translation: Shopping
Drivers); the shopping carts moving in multiple directions, reaching the different corners of the country, supported
with the Venezuelan flag colours, which were added through a curation of the most popular products, on each one of
the colours of the flag (Yellow - Blue - Red), filling the carts as a reminiscence of the company main business.

Shortlisted in El Nacional Premia el Arte con el Arte Awards.
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3 Million sales. That’s love.
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Project: Print Ad
3 Million sales. That's love.

Client: Hyundai

e 2\ Visual created to celebrate the milestone of
@ NEW THINKING _ ' : 3 million car sales in the middle east.

HYUNDAI NEW POSSIBILITIES.



Project: Print Campaign
Client: Freestyle Watches

The Challenge: Relaunch the watch collections currently on the market,
reinforcing the brand while introducing it to a new audience.

The Solution: A visually explosive and attractive campaign. Focused on a
young and active target. With a regular rotation on magazines, newspapers,
outdoor advertising and online media as platforms to reach different audiences

and have the desired brand presence on the market.
(w Freestyle



Project: Black & White Campaign Y % Se =
Client: Freestyle Watches

The Challenge: Promoting a new collection and introducing it into a new market and its customers.

The Solution: A campaign focused on young people and people with youthful spirits. With daily
basis rotation on different print media such as magazines and newspapers.
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Memorable, innovative and emotional connections
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Project: Expo 2020 Pavillions
Experiential Design

Format: Experiential development,
interactive content

The world expo event aimed to create multiple experiences for all visitors and
present the different countries with an engaging approach. From static/print
environments to interactive multimedia experiences, the scope of the projects
was to create an immersive experience for all pavilion visitors. Pavilions: DRC,
Fiji, Ghana, Mali, Mozambique, South Sudan.

Case study: https://vimeo.com/656501672
Password: Dubai2020%

Awards: Silver Medal - DRC Pavilion, Bronze Medal - Fiji Pavilion
Category Exhibition Design Thematic District Pavilions

EXPO 2020 DUBAI Exhibition Design,

DHicial Participant Awards Thematic District pavilions - Opportunity

Beonzy swaret Fijs


https://vimeo.com/656501672

JASON KILAR
CEQ WARNEAMEDIA
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Project: HBO Max LATAM Launch
Client: Warner Media - HBO Max

Format: Pre-launch web experience, Live stream virtual
event, Brand activation, and Content development

Case study: https://vimeo.com/656502008
Password: Dubai2020%$

AUD TC: 02:08:55:22
SRC TC: 02:08:55:22

~  ARGENTINA

As the first expansion for HBO Max out of the United States of America, the event required the creation of an integrated launch event for 39 Territories in Latin America and the
Caribbean, alongside the brand activation in four different cities as well as multiple content developments to maximise customer engagement.

+1.5 Milllon 100,000 +65 Million

Online engagement during the launch week

Live stream views in less than an hour

Subscribers till date


https://vimeo.com/656502008
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Project: HBO Max Europe Launch
Client: Warner Media - HBO Max

Format: Interactive Brand activation, interactive mobile games,
AR activation, and Content development

Case study: https://vimeo.com/656501882

https://vimeo.com/656502347
Password: Dubai2020%

Following the acceptance and success of the LATAM launch, a similar brand activation display with a more interactive
customer-centred approach was created to generate an elevated experience, as well as a bigger brand positioning
from the launch moment. The initial roll-out for HBO Max in Europe was carried over different key cities from the
Nordic countries and Spain.


https://vimeo.com/656501882
https://vimeo.com/656502347

DUBAI MARINA,

MUSI

FESTIVAL

THE ART Or SOUND*

« HEAR - FEEL - SEE « EXPERIENCE -
14t - 23rd December

6:00pm - 10:00pm

1 OcbaivarinaMal £ @tbMaringMal &5 dubatmarinamal & marmamesichest
FOR NORE WFORMATION, PLEASE VISIT FACEBDOK COM/DUBAIMARMAMALL OR CALL 04 4361020

DUBAI MARINA MALL

“DUBAI MARINA ",
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Project: Dubai Marina Music Festival
Client: EMAAR Malls Group ,
Format: Experiential development, interactive content Overall estimated footfall over 10 days

Festival aimed to showcase local and regional talent in one of
Dubai’s iconic areas. With picturesque locations, stages and
activations, at the Dubai Marina Mall, Marina Walk and Marina

Promenade area.
Overall participation in solo music artists or stage shows
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Client: EMAAR Malls Group

Format: Entertainment, Street Circus
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NISSAN

Project: Nissan Maxima UAE Launch
Client: Nissan / AW Rostamani Group
Format: Experiential development

Public launch event held in the famous commercial zone of JBR, to announce the arrival of the
brand new Nissan Maxima to UAE and the region.

The event was created to generate expectations from passersby towards a new

_ announcement to be revealed. Drove by a countdown running down from days earlier to
@ % create the hype and mouth-to-mouth communications, the big reveal was done in an

0O NOT OPEN entertainment show setting, with VIP and general guests, as well as customers from the mall
THISDOOR who were attracted to the activation. The setting remained for additional days to let everyone
get closer to the new car model and know better about its features.
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Project: Yes Mall Reading Fair
Format: Experiential development

Mall activation carried over four days welcoming
students of all age groups from across all Emirates,
as well as their families to jointly participate in reading
and poetry activities and enjoy exciting promotions
offered by key retailers in the mall.



Dy Chinese
New Year

28

YASMALL @

o gl

Happy Ql1ii1é§e New Year |

Project: Yes Mall Chinese New Year Celebration

Format: Experiential development

Creative concept development and Art
direction of the Chinese New Year event in Yas
Mall, Abu Dhabi. The event's success granted
the agency the retainer account for the year-
round events calendar.
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Web and online stuff
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SOUK AL BAHAR

Project: Souk Al Bahara Website
Client: EMAAR Malls Group

Format: Website development

Q SOUK AL BAHAR
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Project: Gold & Diamond Park Website
Client: EMAAR Malls Group

Format: Website development

v Shubba mannamal | com

GOLD & DIAMOND
PARK
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Project: Klip.ae Website

Client: KLIP UAE Digital Wallet

Format: Website development

Welcome
to the world

e cash
when you @&ve klip?

.

klip will be e e v
v YOUr new LT SO0N oot vt » PRvOAS S otaly Jai bt S N
digital wallet S P

Why use cash when

¢ Sending
you have klip? R

klip is as easy to download and start using . L e tred et
as cash, but is safer and is tuned into your :.....:-.,....._,. o e ey W
lifestyle. It is like money in your pocket, but s b g s
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through your bank (if it is one of our 16



- Project: VIA
Client: Bigott / British American Tobacco

Format: Digital Magazine

N

vemos
innovamos
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Project: Sales Portal
Client: El Carabobeno News
Project: Sales Portal Format: Digital Platform

Client: El Tiempo News

Format: Digital Platform
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Oh craft! Beautiful craft
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19%-16" Gelsben, 2017

For more information call 04 436 1020 or visit www.dubaimarinamall.com
£1 DubaiMarinaMall  £3 @DXBMarinaMall & #DubaiMarinaMall
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Every Friday and Saturday, from January to April

61?1 o 28:!1
February 2015
Join us at the Promenade, outside

Dubai Marina Mall over the weekend to
enjoy amazing movies under the stars

Timings: 5:30pm First show 7 8pm Second Sh&/\)‘f . JOIN'US FQR REEARERIENCE OUT OF THilS V\,/ORLD

Esal: *

For more information call 04 43671020 or visit _ ‘ . . ~ DUBAI MA R.l NA MALL -

www.dubaimarinamall.com < :
13t September to 13t October 2018
3 bubaiMarinaMall £ @DXBMarinaMall # DubaiMarinaMall _ :
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Something more than logos




Client: Grubtech | ,-_- = s @
A, 00 C

Project: Rebranding for startup platform to streamline and automate kitchen and restaurants workflows.

a4 o
ey ) - R g o,
. v A 4 3 - v r
o g 3
. ) B < _— A
p - ~ .
p - : b : - N,
- _ - Lok -
=\ . ' . ” ot
. ’ y . P
o -
o -
o T - ’ —
. -t .
» J o - R - .‘77. '..
; -l " -
- s ot o " Pt
2 - ‘ o
y - - - R . T
e o' - = —— . 1N Lo '.._ Lo? /e
- N - el ’ ] - P ol
o ot y : " W, c - &
pa o e -t “ a5 o
‘ ’” -~ ' ' o -
AT . . " “r [~ " ] -
- - - s > ' ’. g (5 - -~
. . - ' - \ 7y -~ - &
- - e “ v : L { ]
g~ o ot " . . , \- i~ 32
> st - ' - 0 ! =& .
. \ LR o - "
3 et - ‘ » ! - ‘
- > rty : oo . - e y o\ * {.,.», v
Nl ~a v » P Ay ‘ s 3 " <
v . Y T ‘ 4 = S : v _‘,] : ¢ \
. - o vt i oot o K1
-~ . * \ RO e v
A . . o ' L Yy 3 =
vl A > - g 5 . ) ' " -
- 4 o e = — . e l.-‘l
e o™ v - 5 L)
e v - 4 . 3 . N o
o’ - - ’ Py a0 .
e ¥ ’ - ) P -
> B = ~
B — o v ' e -
2 " o 0 ¢ X i/ = :
e e st . J 5 W - v
3 "" e o 4 v - o - \J
- I - '
-~ - < o -ty - > - c
ot T gt - ’ gt — > Vot .
" ¥ ’ - \ P 7, -
v \ = y
. o ! .
» -~
.

g ubtech

NPrL vy e meslin) (sl octnerTy

Fspiciatis unde @ |

B natus error sit

Lucsam puum color ul amad

sl wlparL e Laxiwe s
e e e el e
v ngratia ke ad nivn
EERRY RN FREPA IIT FE FEE) PR I
AL R Ry e e
s At i varneadsoe
owztemde L adasisle ol saw
S FRTIT RENEATE BT FIEY BT TN ROS

szzeciser wrlazzenzel o salel ran
adothoast e vl e
sl dge boamd e

T el Pt N AP MM QI
pars 2l o saalas ol
PRl PERARLES TR O Ll L 1
Aze o rcizen ez uplelen angs inn
PRl M [ HT R RT TR TR O N

LIt W ST AT

LoEm ipsliit . 1% b PZIrRE
d O] Or Sit : P ‘ ” : ; :,_ -' I nram paum dubor wil etcl

TAs I A g L il e
e durde e AT

Lorem ipsum dolor sit amet, . | P s ananmenu:
consectetur adipiscing elit. ¢ ' : ' , ~

PP T O R R LS TH
il osddaseran
Ry i R ETTNEAN CUERSUE i)
aagredygas ) oy an
ST R R L T RS e PR E T
W TRt E R by e T
rrrdn reneeda il LBorer 40 ok
rmsantaan vk Bethzinde ok, Lot
NPT R PR TN NI

LARUN  wiy s b, 382 00 S LA Cocazlain 4 1ORTIRTarcibaly, o
Vomo i saac i, G0nrs AR, st amtin sz g ed Saee-
napsum dolor sit ame L0 wod i awler (1 W rawd ar oA - e ma ok doal ks AN, qUAT
COonsecietur adipiscing elit, s€d oc T B L L L
elus i tempor incididunt ut labore “.ev st oAz e o

L\

<




Client: Brands International
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MOHAKO' | {CO

Client: Monaco Government

Project: Pavilion brand development.



Need For Speed: Shift 2
Unieashed « Pro-Orives Mot

Client: WAY

Project: Brand development for the electronics company.




-
- - -)

;? | F"L “0‘-’»:;.‘ )'7‘.:.. - -.‘ '«-.*s' ~
4 ”k:s.‘:» 5= -
;'?'f?fo Slfe GL;S = TAM MAAR

}‘/‘

by PARIS HILTON ‘:.'.‘r'.;'-’“f;-- .,, SR S :’_" P~ THE DATES BOUTIQUE
y ".‘_ ’-. 'v:‘J.’ - - . j \‘ m- 'e. ‘-_,$\ ,‘- -’~‘-
';:. ~—.':‘ S e A A Sl T SR J"?.

4\*\8 L e

Singapore

X9

carnival 2015

PREMIUM




i

Also known as Art




Client: Personal Project

Project: Sweet Addictions - Poster Series

Eweet Addictions
Sweet Addictions

vicodinES

| bydrocedone bitartrate
and acetamisophen ice cream

LUMINAL

phenobarbital
drink

413 ml
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Social criticism created to exalt the double standard that reigns in these modern days.
Sometimes simple trends turn out to be more addictive than some controlled medicaments.



Client: Personal Project

Project: Fast Dependences - Poster Series
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Social criticism created to exalt the double standard that reigns in these modern days.
Sometimes simple trends turn out to be more addictive than some controlled medicaments.



Client: Design Festival Latinoamericano y Caribeno de cine Margarita 2009 / Latin American and Caribbean Film Festival Margarita 2009

Project: Animated Character

Humanized cartoon character, created to interact with different people on a TVC.




Client: Mercantil Seguros
Project: Traveller Stick Man

Development of characters to be the "virtual" tour guides for corporate trips programs.
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Client: Dubai SME

Project: Character Design




Client: Design Festival Latinoamericano y Caribeno de cine Margarita 2009 / Latin American and Caribbean Film Festival Margarita 2009

Project: Animated Character

Humanized cartoon character, created to interact with different people on a TVC.




Client: Personal Project

Project: Snack Art

Snacks, photography and art direction



Client: Personal Project

Project: Mixed media illustrations.




T hanNKS

You reached this slide. You rock!



German F. Gonzalez / notfrommgermany.com

Creative (Art) Director

+971 56 7086586 / german@notfromgermany.com




